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AbidWarsi is a seniorconsultant at London-based

Webcredible
,

anonlineuserexperienceconsultancy . The

companyspecialises in improving theuserexperience of

websites in thetravelindustry . Hegiveshistoptipson
how to attractandretainwebsiteusers :

FOCUSONUSERNEEDS : Findoutwhichfeatures

or contentusersreallywantonyourwebsiteanduse
it to shapea webstrategy . Ourresearchshowsthat
usersparticularly needhelp in choosing theirholiday
destinations andthenpreparing fortheirholidayafter
it hasbeenbooked.

I REDUCECOMPLEXITY
: Travelwebsitesoftenpresent

a largeamount of complex information . Flightsearch

resultspagesusuallyhavethemost . Payparticular
attention to thevisualdesignandlayout of thesepages ,

making themassimpleaspossible.

- LEARNFROMOTHERINDUSTRIES : Thetravelindustry
canlearnfromotherindustries in someareas . For

example ,

theretailsector is particularly good at selling
specialoffers . Ontravelwebsites

,

it canbedifficult
to

finda product at theadvertisedprice.

D HELPUSERSSHAREINFORMATION : Researching
andbooking a holiday is rarelydonebyoneperson
alone . Make it easyforusers to sharethedetails of the

holiday they' re thinking of bookingand to recommend

somewhere they' vebeen.

KEEPUSERSENGAGED WITHYOURBRAND : Users

typicallyforgetabout a travelwebsiteassoonasthey
havebooked theirtrip . Findways to engagewith
usersoutsidethebookingprocess ,

to turntheminto

repeatcustomers.
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