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Webcredible to test
usability of VideoJug

VideoJug, the ‘how to’ website,
has appointed Webcredible to
test its usability. The user experi-
ence firm will look at the usabi-
lity, effectiveness and ease of
navigation on the site, focusing
on video pages. It will then give a
report of recommendations on
how to boost user experience.
The site, which launched in
2006, claims to have over 3m
visitors each month.




