Visa boosts search listings via a step-by-step approach

Visa embarked on a project
in March to redesign,
restructure and rewrite its
200-page European site
(www.visaeurope.com).
Ensuring access for all
was central to the task, says
lan Gatherum, online editor
atVisa Europe , who worked
with usability specialist
Webcredible. “Our aim is to
communicate with everyone
with payment needs in
Europe, which, potentially,
includes millions of people
with disabilities. Right from
the start, access was key.”
First, a team of editorial,
design and development
staif looked at the guide-
nes. “They're complex and
can be technical, so | can

see why companies find
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Visaeurope.com: checklists were compiled from the guidelines, tailored to each team member

checklists, adapting them to
our industry, company and
customer needs,” he says,
adding that the team made
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according to their job. “I had
my own guidelines, different
from the developers’, and
that was really important,”
says Gatherum.

One element that he was
losely involved with was

Visa didn't use any

s Luope

phrases such as ‘click here’,
and, instead, named links,
S0 it is very obvious what
users will see if they click
ona link.

“Similarly, if there’s a PDF
or a Zip file, we label it
clearly and explain that

users are about to download
afile of a certain size,” he
points out.

Webcredible's manual
accessibility test has proven
helpful in flagging up areas
that Visa could improve.

“We know this is ongoing
work and not a quick fix.
We're always learning,” he
continues.

Already, Visa is reaping the
benefits; its search listings
improving considerably. :

Although the team covered -
much ground during the "
project, it only took four
months to complete due to
Visa’s highly organised
approach. The new site went
live in the first week of July.

“The thing with accessi-
bility is that, if you integrate
it into your process, it is not '
more work; it becomes part
of your philosophy, not a
hassle,” adds Gatherum.




