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E-commerce firms failing accessibility tests
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The John Lewis Partnership and Boots were the winners in the latest annual
web site accessibility test from user experience consultancy Webcredible.

The firm's 2009 Ecommerce Accessibility Report analysed the sites of 19 leading UK high street
retailers, evaluating them against 20 best practice guidelines and awarding a score out of five for
each.

John Lewis emerged as the leading retailer with a score of 74 per cent, while Boots came in
second, having jumped an impressive 17 places up the table since last year's report.

The e-commerce industry in general showed slight improvements in web accessibility, raising its
average score from 57 per cent last year to 62 per cent this year. This proves that stores are
paying attention to basics such as descriptive page titles, headings, links and text resizing
options, according to Webcredible, but many are still prioritising the addition of new features and
functionality over accessibility.

Common mistakes include a lack of appropriate alt-text for images, not embedding text within
images so that it can be resized properly, and a lack of skip links which can help users get to the
main content more easily.

Trenton Moss, director of Webcredible, argued that a major problem for e-retailers is
inconsistency, in that they apply accessibility guidelines to some pages but not others.

"There are legal requirements for the accessibility of web sites set out by the Disability
Discrimination Act and, if these are not met, companies could find themselves in trouble,” he
explained.

"Besides, the basics of accessibility go hand-in-hand with usability and search engine
optimisation, meaning that an accessible web site can help boost your online presence and sales
with all user groups, not just disabled people.”



