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Links 

1. Link text doesn’t makes sense out of context 

Medium priority 

Screen reader users can call up a list of links as a way of browsing through a page 
so it’s essential that link text makes sense out of context: 

 

If necessary, use invisible text to expand on link text: 

<a href="…"><span class="hide">Small font size</span> A</a> 

2. Links don’t use a high contrast colour 

Medium priority 

It’s essential for screen magnifier users and web users with reading difficulties 
that link text stands out from regular text.  

Some examples of link text that doesn’t have enough contrast include: 
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Link text styled in light blue 

• Home page 

 

• Registration page 

 
 

Link colour should always be in a high contrast colour that’s different to 
regular text. 

3. A focus state isn’t provided for the skip to main content 
link 

Low priority 

Each link has a focus state to help to help keyboard-only users orientate 
themselves. This should also be applied to hidden links such as the ‘skip 
navigation’. 
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Forms 

1. Instructions aren’t placed before the action 

High priority 

It’s important for screen reader and screen magnifier users to be able to read 
instructions before arriving at the appropriate item. 

Screen readers read the page content in the order the code is written and screen 
magnifier users can only see one part of the screen at any one time. 

Generally, when errors are returned by forms they’re listed at the top of the page 
but they’re not highlighted next to the individual item: 

 

Ensure that when a form has been submitted with incomplete mandatory fields: 

• A summary of the errors is listed at the top of the page (that visually 
stands out) 

• An explanatory error message immediately precedes each item with an 
error message (again that visually stands out) 
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The following example is more effective as both the summary error message at 
the top and the error messages against the individual form fields are both 
explanatory and highly visible: 

 

2. Label incorrectly positioned 

High priority 

The label for each and every form field must be placed directly before the form 
field. The only exception to this rule is checkboxes and radio buttons, where the 
label should come after the form field.  

The following labels are incorrectly positioned: 

• Registration page – Email services 
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The actual HTML mark up is: 

<label for="CSQ10556_0"> 
 <input id="CSQ10556_0" type="checkbox" name="userSelection"/> 

Weekly email bulletin: the essential improvement news every 
Tuesday 

</label> 
 

It should be: 

<input id="CSQ10556_0" type="checkbox"  name="userSelection"/> 
<label for="CSQ10556_0"> Weekly email bulletin: the essential 
improvement news every Tuesday</label> 

3. Legends have been left empty 

Medium priority 

Form legends have been included within forms, but they’re empty: 

<legend class="noDisplay" /> 

Each empty legend is then followed by a heading level 2, <h2>: 

<fieldset> 
 <legend class="noDisplay" /> 
 <h2 class="default floater">Your details</h2> 
 

The legend is used for forms in the same way a heading is used for content, to 
break it up, so there’s no need to use both: 

<fieldset> 
<legend>Your details</legend> 

 

  
    
info@webcredible.co.uk 
Webcredible, 99 Mansell Street, London E1 8AX 
0870 242 6095 
www.webcredible.co.uk 

21


	Issues & recommendations
	Links
	Forms




