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Short extract from a 
 Webcredible usability 

 evaluation report
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Call‐to‐action issues
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Lack of information on how to purchase a product
High 

 
Priority

Call‐to‐action issues:

There’s no prominent call‐to‐

 
action on the page for site 

 
visitors who want to buy the 

 
product
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Recommendations

High 

 
PriorityLack of information on how to purchase a product

Call‐to‐action issues:

Contact us for more information:
+44 (0) 151 339 4181 
sales@eatechnology.com

Mock‐up

Increase prominence of call‐to‐

 
action by using larger text or 

 
position it right after key 

 
information
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Recommendations

High 

 
PriorityLack of information on how to purchase a product

Call‐to‐action issues:

Premierbathrooms.co.uk

 
has a dedicated page which 

 
explains the purchase 

 
process
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Navigation issues
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Visual design issues with sub‐navigation
High 

 
Priority

Navigation issues:

2nd level 

4th level 

1st level 

3rd level 

Site visitors have to go through 

 
many clicks on the right hand 

 
navigation to find something

Poor contrast of white text on 

 
yellow background makes the 

 
text hard to read

Using the same colour and 

 
indentation for the 2nd

 

and 4th

 
level subheadings makes it 

 
difficult to identify the hierarchy 

 
of the information



www.webcredible.co.uk 8webcredible   |   user experience • research • design • training

Recommendations

High 

 
PriorityVisual design issues with sub‐navigation

Navigation issues:

•
 

Reduce the levels of subheadings to no more than 3

•
 

Alternatively, provide an overview to help site 
 visitors find information easily

John Lewis provides an 

 
overview of all the 

 
subheadings under 

 
each main heading
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Recommendations

High 

 
PriorityVisual design issues with sub‐navigation

Navigation issues:

Use different colours to 

 
distinguish between different 

 
levels of subheadings

An example of a good contrast 

 
between text and background

Use appropriate indentation to 

 
provide a clear view of the 

 
hierarchy of the subheadings
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Webcredible
info@webcredible.co.uk  
020 7423 6320

www.twitter.com/webcredible

Cont
act d

etail
s

http://www.twitter.com/webcredible
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